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Scientific processScientific process

•• universaluniversal
ºº nobody excludednobody excluded

•• knowledge is common propertyknowledge is common property
ºº not end productnot end product
ºº intermediary productintermediary product

•• scientific scrutiny, falsificationscientific scrutiny, falsification
ºº availability: conditio sine qua nonavailability: conditio sine qua non

•• scientific informationscientific information
ºº create value in the scientific processcreate value in the scientific process
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Scientific informationScientific information

•• integral part scientific processintegral part scientific process
ºº ee--sciencescience

•• integration of informationintegration of information
ºº merged, manipulated, used merged, manipulated, used 

•• innovative changeinnovative change
•• common propertycommon property
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Business modelsBusiness models

•• organisation of propertyorganisation of property
•• create value in scientific processcreate value in scientific process
•• create commercial valuecreate commercial value

ºº outsourcingoutsourcing
•• value creation scientific processvalue creation scientific process

•• sustainablesustainable
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Business modelsBusiness models

•• subscription modelsubscription model
ºº scientific community scientific community 

invests invests 
ºº scientific processscientific process

•• external: consumer external: consumer 
modelmodel

ºº weaknessweakness
•• little incentive broad little incentive broad 

availabilityavailability

•• open access modelopen access model
ºº scientific community scientific community 

investsinvests
ºº scientific processscientific process

•• internal: acquisition internal: acquisition 
costscosts

ºº weaknessweakness
•• little incentive efficient little incentive efficient 

selection instrument selection instrument 
for readerfor reader
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Peer reviewPeer review

•• core to propertycore to property
ºº core to business modelcore to business model

•• service to authorservice to author
•• added value readeradded value reader
•• frame: editorial listframe: editorial list
•• practice of sciencepractice of science
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Repositories Repositories 

•• if structured if structured 
ºº added value secondary servicesadded value secondary services
ºº provide comprehensive overviewprovide comprehensive overview

•• professionalisedprofessionalised
ºº task university managementtask university management
ºº moral rights author to be protected by repositoriesmoral rights author to be protected by repositories
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Suggestion  Suggestion  

separateseparate
•• availability + peer reviewavailability + peer review

ºº basic service, no frillsbasic service, no frills
fromfrom
•• added value servicesadded value services

ºº optional and extra chargeoptional and extra charge
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ConclusionsConclusions

•• structure sciencestructure science
ºº business model should be commensurate business model should be commensurate 

•• property crucialproperty crucial
ºº peer review keypeer review key


